Billboard displays using motion have been determined to be the most
effective advertising in both product sales and consumer awareness.
Mobile billboards are twice as effective in driving sales vs. static
billboards. 94% of respondents recalled mobile billboards with an
amazing 80% recall of specific ads.

- The Point of Purchase Institute, Washington, D.C.; Product Acceptance and Research, Inc.
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Bus Wraps give advertisers the opportunity to exhibit innovative, eye-catching creative that will grasp
the attention of consumers and make it impossible to ignore. Consumers spend 70% of their waking
hours away from home, which means they are more exposed to out of home (OOH) ads than nearly

any other form of advertising. (Source: OAAA)



Whether your goal is to attract customers with a bold advertising message, or to complement your
digital marketing strategy with an out-of-home campaign, outdoor advertising provides a trusted
vehicle for reaching your target audience.



Whether your goal is to attract customers with a bold advertising message, or to complement your
digital marketing strategy with an out-of-home campaign, outdoor advertising provides a trusted
vehicle for reaching your target audience.



Unlike TV, print or digital, consumers don’t need to “opt-in” or choose to consume an OOH
message. OOH complements and builds upon other media components, and ensures the
message breaks through in more ways and in more environments.
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Grab your customer’s attention with eye-catching graphics! You can’t miss these ads on the
streets!
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Wrapped Buses combine the market penetration of buses with the size and impact of billboards.
Even just one or two can make a big impact! Individual vehicle advertising generates between
30,000 to 70,000 daily vehicle impressions. — Outdoor Advertising Association of America, Inc.
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Unlike TV, print or digital, consumers don’t need to “opt-in” or choose to consume an OOH
message. OOH complements and builds upon other media components, and ensures the message
breaks through in more ways and in more environments. (Source: OAAA Amplification Brochure)
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Bus ads move throughout the heaviest business, residential and entertainment areas, delivering
your message throughout the marketplace all day, every day. This continuous exposure builds
familiarity with your brand, so customers will think of you when making purchasing decisions.
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King Kong ads create a show-stopping moment for your brand by combining the sweep of a
roadside billboard with eye-level impact. Pedestrians, motorists and passengers are impacted by
the big exterior ads. Transit advertising is a non-selective media choice. It is intrusive; you can’t

change the channel or throw it away.
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Transit advertising targets your market all day: during the drive to work, walk to lunch and bike ride
before dinner. Through repetition, just a few displays can create top-of-mind awareness and brand
recognition in the market.
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Repetition is a key factor in any successful advertising program. Transit Advertising provides a
constant reminder, keeping your name, service or product fresh in your target consumer's mind
hence influencing your consumers when they are on their way to make a purchase.



Consumption by the audience is involuntary in comparison to ‘consumed’ media such as Radio, TV
and Print. You cannot turn off or zap Bus ads —they are part of the landscape!
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96% of respondents say mobile (advertising that moves) advertising is more effective than traditional
outdoor advertising. - Outdoor Advertising Magazine TACA’s market research
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A significant amount of shopping occurs on the way home from work. Consumers report these purchases are contemplated during the day and on the
way home. As such, outdoor advertising are vital to impact shopping and purchasing on the way home from work. - Arbitron National In-Car Study
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